Social Networking: Basics
Description:  Learn how to navigate the new generation of social media websites including Twitter, LinkedIn and Facebook.
Instructor notes: At locations where training rooms are also used as public labs, the programs are launched from the computer lab homepage. 
Time: 2 hours

Introduction

Welcome and orientation to building and room (bathrooms, water fountains, beverages with lids, etc.)

Handouts 

(forthcoming) 

Introduction to Social Media

· What is Social Networking?
Personal Information

· What are you going to share? What are you going to hold back?

· The concept of a personal brand

· What do *you* have to offer in the workplace and on the Web?

Getting Started

· Usernames

· Passwords

· Profile photos

Twitter

· Tweet
· @

· Follow

· Retweet

· Hashtag

· Lists

· Direct Messaging

Demo for Twitter- hclib, password: gratia123

Facebook

Individuals use Facebook profiles to share information, pictures, links and videos, to connect (and reconnect) with friends, for gaming, for communication and for educational, professional and philanthropic networking. 

Businesses use Facebook pages to share information, to promote their brand, to communicate with customers and to market products, events and services. 
· Profile (Wall)

· Friend

· Status

· Comments

· News Feed

· Privacy

Demo for Facebook- gratia.countryman@yahoo.com, password: 41hennepin

LinkedIn

(free account or Business/Pro accounts $249.50 - $4,999.50 a year)

Professional Networking: how are you linked to your Connections? Profiles act as online resumes and complement the traditional business networking that takes place at conferences and meetings.

· Introductions

· InMail

· Custom URL

Individuals use LinkedIn for professional networking, for career advancement, as a virtual resume and during a job search.

Businesses use LinkedIn by creating company profiles with information and job postings, and their employees use LinkedIn to hold meetings, research potential hires and network in the interest of their company.
http://www.linkedin.com/in/carlsonjenny

http://www.linkedin.com/in/courtneycassidy

http://uk.linkedin.com/in/ksurroy

Last 15 minutes: 

Ask class to fill out Survey (on Classes page http://www.hclib.org/pub/events/Classes.cfm under More Resources)

Other resources 

· Suggested Reading

· Other classes and workshops (ours and others) 

· Registration process- 3 options 
